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Quarter 3 Nonresident Visitor Groups in 
Montana Primarily for Business

Quarter 3 groups in Montana for 
business represent 8% of all 
quarter 3 visitors. The group’s 
expenditures make up 9% of all 
expenditures for the quarter. The 
greatest portions of dollars spent 
were on restaurants, gasoline, 
and hotels. The groups often 
traveled alone, with family, eras 
couples and commonly traveled 
from Washington, North Dakota, 
or Colorado. On average, 
members of this group stayed 
5.29 nights in Montana and 
spent $188 per day. An 
estimated $137 million was 
spent by this group in quarter 3.

Figure2.14: Expenditure Distribution Q uarters Business 
T raveiers
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Tabie 2.40: Group Statistics for Quarter 3 Nonresident Visitor Groups Primariiy in MT for Business

Average Expenditures of Quarter 3 Visitor Groups in MT Primarily for Business

% of All 
Quarter 3 
Traveler 
Groups

# of Groups
Average 

Length of Stay 
(nights)

Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 3 

Expenditures

8% 137,674 5.29 $188 $137 million 9%

Tabie 2.41: Most Common Tabie 2.42: Most Common
Group Types Visitor Residence

Self Washington

Immediate Family North Dakota

Couple Colorado

*AII do lla r figures in th is report are inflated to 2007 dollars.
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Quarter 3 Groups in Montana Primarily 
for "Other” Reasons

Figure 2.15: Expenditure Distribution Quarters in Montana for 
Other  Reasons

Quarter 3 groups in Montana 
for “other” reasons represent 
4% of all quarter 3 visitors. The 
group’s expenditures make up 
5% of all expenditures for the 
quarter. The greatest portions 
of dollars spent were on 
gasoline, restaurants and retail. 
The groups often traveled with 
family, as couples, or alone and 
commonly traveled from 
Minnesota, Wyoming, or North 
Dakota. On average, members 
of this group stayed 8.28 nights 
in Montana and spent $139 per 
day. An estimated $81 million 
was spent by this group in 
quarter 3.
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Tabie 2.43: Group Statistics for Quarter 3 Visitor Groups in MT Primariiy for “Other  Reasons

Average Expenditures of Quarter 3 Visitor Groups in MT Primarily for “Other” Reasons

% of All 
Quarter 3 
Traveler 
Groups

# of Groups
Average 

Length of Stay 
(nights)

Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 3 

Expenditures

4% 70,496 8.28 $139 $81 million 5%

Tabie 2.44: Most Common 
Group Types

Tabie 2.45: Most Common 
Visitor Residence

Immediate Family Minnesota

Couple Wyoming

Self North Dakota

*AII do lla r figures in th is report are inflated to 2007 dollars.
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Quarter 4 Groups in Montana Primarily 
for Vacation, Recreation or Pleasure

Quarter 4 vacationers 
represent 20% of all quarter 4 
visitors. However, the group’s 
expenditures make up 38% of 
all expenditures for the quarter. 
The greatest portions of dollars 
spent were on gasoline, 
outfitter/guides, and 
restaurants. The groups often 
traveled as couples, with 
family, or alone and commonly 
traveled from Washington,
Utah, or California. On 
average, members of this 
group stayed 5.48 nights in 
Montana and spent $221 per 
day. An estimated $165 million 
was spent by this group in 
quarter 4.

Figure 2.16: Expenditure Distribution Quarter 4 Vacationers
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Tabie 2.46: Group Statistics for Quarter 4 Visitors in Montana Primariiy for Vacation/Recreation/Pieasure

Average Expenditures of Quarter 4 Visitor Groups Primarily on Vacation

% of All Average 
Length of Stay 

(nights)

Quarter 4 
Traveler 
Groups

# of Groups Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 4 

Expenditures

20% 135,901 5.48 $221 $165 million 38%

Tabie 2.47: Most Common
Group Types

■ ■
Couple

Immediate Family

Self

Tabie 2.48: Most Common 
Visitor Residence

Residence

Washington

Utah

California

*AII do lla r figures in th is report are inflated to 2007 dollars.
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Quarter 4 Groups in Montana Primarily 
to Visit Friends or Relatives

Quarter 4 groups visiting 
friends or relatives in 
Montana represent 20% of all 
quarter 4 visitors. The group’s 
expenditures make up 22% of 
all expenditures for the 
quarter. The greatest portions 
of dollars spent were on 
gasoline, restaurants, and 
retail. The groups often 
traveled alone, with family, or 
as couples and commonly 
traveled from Idaho, 
Washington, or North Dakota. 
On average, members of this 
group stayed 5.22 nights in 
Montana and spent $136 per 
day. An estimated $96 
million was spent by this 
group in quarter 4.

Figure 2.17: Expenditure Distribution Quarter 4 Visiting Friends 
and Reiatives
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Tabie 2.49: Group Statistics for Quarter 4 Visitors in Montana Primariiy to Visit Friends or Reiatives (VFR)

Average Expenditures of Quarter 4 Visitor Groups Primarily to VFR

% of All 
Quarter 4 
Traveler 
Groups

# of Groups
Average 

Length of Stay 
(nights)

Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 4 

Expenditures

20% 135,315 5.22 $136 $96 million 22%

Tabie 2.50: Most Common
Group Types

■
Self

Immediate Family

Couple

Tabie 2.51: Most Common 
Visitor Residence

Residence
Idaho

Washington

North Dakota

39
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Quarter 4 Groups Primarily Passing 
Through Montana

Figure 2.18: Expenditure Distribution Quarter 4 Passing Through

Quarter 4 groups passing 
through Montana represent 
36% of all quarter 4 visitors.
However, the group’s 
expenditures make up only 7% 
of all expenditures for the 
quarter. The greatest portions 
of dollars spent were on 
gasoline, restaurants, and 
retail. The groups often 
traveled as couples, alone, or 
with family and commonly 
traveled from Idaho,
Washington, or Wyoming. On 
average, members of this 
group stayed 1.18 nights in 
Montana and spent $109 per 
day. An estimated $31 million 
was spent by this group in 
quarter 4.

Tabie 2.52: Group Statistics for Quarter 4 Visitors Primariiy Passing Through Montana

Average Expenditures of Quarter 4 Visitor Groups Primarily Passing Through MT
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% of All 
Quarter 4 
Traveler 
Groups

# of Groups
Average 

Length of Stay 
(nights)

Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 4 

Expenditures

36% 244,270 1.18 $109 $31 million 7%

Tabie 2.53: Most Common 
Group Types

Group Type

Tabie 2.54: Most Common 
Visitor Residence

Residence

*AII do lla r figures in th is report are inflated to 2007 dollars.

Couple Idaho

Self Washington

Immediate Family Wyoming
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Quarter 4 Groups in Montana Primarily 
for Business

Quarter4 groups in Montana 
for business represent 15% of 
all quarter 4 visitors.
However, the group’s 
expenditures make up 19% of 
all expenditures for the 
quarter. The greatest portions 
of dollars spent were on 
restaurants, gasoline, and 
hotels. The groups often 
traveled alone, with business 
associates, or as couples and 
commonly traveled from 
Idaho, North Dakota, or 
V\^oming. On average, 
members of this group stayed 
5.72 nights in Montana and 
spent $142 per day. An 
estimated $85 million was 
spent by this group in quarter 4.

Figure 2.19: Expenditure Distribution Quarter 4 Business Traveiers
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Tabie 2.55: Group Statistics for Quarter 4 Visitors Primariiy for Business

Average Expenditures of Quarter 4 Visitor Groups in MT Primarily for Business

% of All 
Quarter 4 
Traveler 
Groups

# of Groups
Average 

Length of Stay 
(nights)

Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 4 

Expenditures

15% 104,854 5.72 $142 $85 million 19%

Tabie 2.56: Most Common Group 
Types

*AII do lla r figures in th is report are inflated to 2007 dollars.

Tabie 2.57: Most Common Visitor 
Residence

■
Self Idaho

Business assoc. North Dakota

Couple Wyoming
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Quarter 4 Groups in Montana Primarily 
for "Other” Reasons

Quarter 4 groups in Montana 
for “other” reasons represent 
6% of all quarter 4 visitors. 
However, the group’s 
expenditures make up 13% 
of all expenditures for the 
quarter. The greatest 
portions of dollars spent were 
on gasoline, retail, and 
hotels. The groups often 
traveled alone, as couples, 
or with friends and commonly 
traveled from Wyoming, 
Washington, or New York.
On average, members of this 
group stayed 7.09 nights in 
Montana and spent $211 per 
day. An estimated $60 
million was spent by this 
group in quarter 4.

Figure 2.20 : Expenditure Distribution Quarter 4 in Montana for 
Other  Reasons

C am ping
<1%

R estaurant 
15%

G as o lin e  
21%

Retail
18%

G rocery
8%

Auto 
G am bling

 ̂ I  Fees  
4%Services

1%  Transportation
2%

Outfitter/
G u ide
6%

Tabie 2.58: Group Statistics for Quarter 4 Visitors in Montana Primariiy for “Other  Reasons

Average Expenditures of Quarter 4 Visitor groups Primarily in MT for “Other” Reasons

% of All 
Quarter 4 
Traveler 
Groups

# of Groups
Average 

Length of Stay 
(nights)

Average Daily 
Expenditures

Total
Expenditures

% of all 
Quarter 4 

Expenditures

6% 39,833 7.09 $211 $60 million 13%

Tabie 2.59: Most Common Group 
Types

Tabie 2.60: Most Common Visitor 
Residence

■

Self Wyoming

Couple Washington

Friends New York

*AII do lla r figures In th is report are Inflated to 2007 dollars.
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