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Executive Summary

The purpose of this analysis was to understand the resident travel patterns of Montanans who
participate in outdoor recreation. This was a secondary data analysis from data collected by the
Institute for Tourism and Recreation Research (ITRR) from their most recent resident travel study
conducted in 2011-2012 for one year.

Nights spent away from home

e Glacier Region had the largest percentage of overnight resident travelers.
e Gallatin, Flathead and Beaverhead counties had the greatest percentage of overnight resident
travelers.

Spending and economic impact by residents traveling 50 miles or more from home in MT

e Total spending on outdoor recreation trips by Montana residents was $206 million.

e Residents contributed $42 million to state and local tax revenue because of travel for outdoor
recreation.

e Travel for the main purpose of outdoor recreation supported over 1900 jobs in Montana.

e Employee compensation directly supported by outdoor recreation trips was $47 million.
Activity participation by purpose of trip

e 27% of all resident travel in Montana was for outdoor recreation.
e 24% was to visit friends and family.

e 10% of resident travel was for business and pleasure trips combined.
Historical comparison of resident trip recreation activities: 1989-2012

e Trends over time suggest day hiking and nature photography are increasing in participation.
e Another positive upward trend is participation in hunting and fishing activities.
e Motorized boating is on a downward trend.

e Caution should be used when evaluating these trends, see report for explanation.
Nights spent away from home by activity type

e Overall, a majority of overnight visits happened in the Glacier, Southwest and Yellowstone
Regions.

e There were a few exceptions, hunting, angling, off-rad ATV and rock hounding had high
participating in the Central Region.

e Notable counties for outdoor recreation across many of the activities were Gallatin, Beaverhead,
Lewis and Clark, Flathead, Park, Yellowstone and Missoula.
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Conclusions and Discussion

Travel in and around the state of Montana by residents has a significant economic impact. Resident
travel contributes over $200 million to the local economy and is responsible for close to 2000 jobs.

Of the Montana residents, 27% traveled for outdoor recreation, 24% traveled for friends and family and
10% combined business and leisure trips together. This suggests that Montanans are devoting a
significant amount of the travel to recreation and leisure related purposes. Residents are active in
outdoor recreation and are spending nights away in the state to enjoy their favorite recreation activities.

The regional and county comparisons had a few interesting results. Overall, the Glacier, Southwest, and
Yellowstone Regions were the most popular for a majority of the outdoor recreation activities. Some
notable differences from this trend were in the Central and Southeast Regions. The Southeast Region
was popular for overnight golfers, hunters, and road bikers. The Central Region attracted those
interested in hunting, off-road ATV riding, rock hounding, ice fishing, and snowshoeing. The most
popular counties for most recreation activities (for those who drove > 50 miles and spent a night) were
Gallatin, Beaverhead, Lewis and Clark, Flathead, Park, Yellowstone and Missoula counties. There were a
few counties and activities that did not fit this trend entirely. Fallon County was a popular overnight
destination for horseback riders and road bikers. For hunters, Garfield and Meagher County were both
notable overnight destinations. For anglers and rock hounders, Meagher County had a number of
overnight visits. Rock hounders along with off-road ATV users both spent overnight visits in Cascade
County. Lake County was a popular destination for motorized and non-motorized users. Carbon County
had notable overnight visits from downhill skiers and snowboarders. Lastly, Choteau County had a high

percentage of overnight visits from those who snowshoe.

Using previous studies conducted by ITRR, several recreation trends can be determined. These results
should be interpreted with caution since the questions were asked on previous surveys in different
formats and not intended for trend comparisons. Comparisons suggest day hiking and nature
photography are gaining popularity among Montanans. The increase in these activities is consistent
with national averages that project (under certain scenarios) that they will continue to increase over the
next 50 years (Bowker et al., 2012). Other notable trends are with hunting and fishing, which is
increasing among residents. This should be examined with caution since national averages indicate an
overall downward trend for these activities (U.S. Fish and Wildlife Service, 2006).

Overall, these findings suggest that outdoor recreation is a popular reason for residents of Montana to
travel around the state. Residents have a significant impact on the economy and continue to support
jobs, and state/ local taxes with their recreation habits. Overall, the Glacier Region was the most
popular for outdoor recreation visits, followed by the Yellowstone and Southwest Regions. The Central
and Southeast Regions have several activities that make it a notable destination. The only region that

was not as popular for outdoor recreation overnights was the Missouri River Region.
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