



































APPENDIX





































15a. In the past 12 months, what information and planning sources did you use to help you select travel services
(airline, car rental, cruises, hotels, etc.) for your leisure trips? (X ALL That Apply)

in-Person/Print Sources internet/Technoloqy Sources
20 (] Travel agents 212 [J Intemet/World Wide Web/Search engines
201- (J Friends/Relatives 213~ [J Airfines Web sites
22 [JToll free #s 214 [J Internet travel site such as Expedia,
203~ [J Hote! brochures Travelocity, Preview Travel, etc.
204~ [ Cruise Line brochures 215- (] Travel agency internet site
20s- [J Auto club brochures/books (AAA or other auto club) 21e- (] State or local tourism bureau Web sites
206- [J Tour company brochures 217 [J CD-ROM
a7~ [] Travel guides (e.g., Fodors, Frommers) 21 [] E-maii notification of discounted fares/specials

208- [] State or local tourism bureaus

200 ] Travel television programs

210- [] Travel magazine

211- [ Book stores

15b. Thinking about the leisure trips taken in the past 12 months, how did you typically book your air, hotel and car

rentais? (X ONE Box For EACH) When Booking Leisure Trips
Air Hotel Car Rental

Travel QENL........cccveeeeieireenirerestreesre st e ssesassssssasassmsssarsnsasassseses 2191 [ 204 [ 2214 [J
BOOKEA QIF@CHIY .......cccueueeereriurarerereensirseeessssassenssssssssssssnsesssesssnssesssensesest 2 20 201
Travel club SUCh @S AAA..........ecceceerecree et s sesas 20O < 20
Corporate desktop travel toolINtranet .............ecveveerrecrrenievenrnsesseseesnes -0 «d «0Od
PDA (Personal Digital Assistant) ............ccccccrncreiicnniiicnnniccsncciensennn s sOd s
Travel site such as Preview Travel, Travelocity, Expedia or Priceline ...s [] Fan| PR
Specific Internet site of airline, hotel or car rental agency ................ceuu. 7 0 70 2 0d
Specific internet site of travel agenCy.............cceereecnsninecsnsccssisesisnne «d «d + [
Specific Internet site of state or local tourism bureau.............iceeveerevreened o [ FaN|
Generally do not book N @AVANCE ..........ccceurrrcrrrerecsesenserernsessseenecenracns +d o[ <O
SOME Other MENO ..........oerueeereee e crstenaenesessssrenssssssasensnsssssssassonse x x O x O

16. What information sources influence your travel while on a trip? (X ONE Box For EACH)
Frequently Sometimes Never
20 .

Roadside Signs/billboards................eeererereeesesresensneessessssnsesnans 223 [0 + 4
Visitor Information Centers (brochures or information)............ 233 O 20 0
Brochures at a motel/hotel or campground ..............eeeeseeeeennes 243 [ 2 [ 0
GUIABDOOK. ......ccurirreriessessssressnsesssasersssncsssssssessssesssssssssannas 253 [ 20 40
LOGCAI MAPS....vueerereiecrcermereesnsissesesensssssnssssssssosssssrssetsssassssssans 263 [ 20 0
17. Please “X" the degree to which each of the foiiowing statements applies to you. (X ONE Box For EACH)
Very Little <« —p  Very Much
1 2 3 4 5 6 7
| prefer to visit “undiscovered” piaces, before too many
hotels and restaurants are built...............ccceeeeeveerereecnreeennes 2403 20 -0 «0O0 s0O <0 -0
| go out socially with friends @ lot .........cccoeerreereernserienecconnnninns 20 20 =0 «0 s0 -0 -0
| am actively involved in a regular, rigorous fithness program ..2e« 0 20 =0 4«0 s0 <0 -0
| have friends over quite frequently............ccerreeecrveccerrecerncecnes »1 [0 20 20 «0 sO <03 -0
Chance has little to do with success inlife ...........c..ccceeeeeeeennne 210 20 0 0 s0O0 <03 -0
| have much more energy than most persons my age ............ #210J 20 =0 0 s0O0 <0 -0
| often buy new products before they come down in price ...... a1 20 -0 «0 s0O0 «s0 -0
| make decisions quickly and 8asily.......c.....cceceereecrmueencercernee a1 20 -0 0 s0O <0 -0
| like to be with people most of the time............ceccerrrrierenreennes w1 20 =20 «0 s0O <0 20
| = 236-242
Z=243-247

Thank you for your help with this study. Please return your completed
questionnaire In the enclosed postage-pald envelope as soon as possible.
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