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COMX 511
Survey of Interpersonal Communication
Fall, 2018
LA 302 (or as arranged)
Tuesday: 6-8:50pm
CRN # 74613

Professor: Steve Yoshimura, Ph.D.
Email: Stephen.Y oshimura@umontana.edu
Phone: (406) 243-4951
Office Hours: Wednesday 1-2 and by appointment

Course Overview

The purpose of this course is to provide graduate students with a comprehensive look at the study
of interpersonal communication. We will learn about the major current trends, perspectives,
methodologies, contexts, and theories in research on interpersonal interaction, and use
scholarship in the area to generate new ideas for research, or novel applications that could help
improve the quality of communication for others. By the time you finish this course, you should
be able to:

(1) Hold a conversation with one or more interpersonal communication scholars about the
major areas of research in interpersonal communication.

(2) Identify major questions or implications raised in a body of research on a given topic, and
argue for your position on those questions or implications.

(3) Generate your own scholarly questions about interpersonal communication, and develop
answers those questions using scholarly evidence.

(4) Be able to write a scholarly paper on a topic related to interpersonal communication,
drawing from past research to support your ideas and arguments.

Required readings:

Knapp, M. L., & Daly, J. A. (Eds). (2011). The Sage Handbook of Interpersonal Communication
(4™ Ed.). Thousand, Oaks, CA: Sage.

Other readings available in Moodle


mailto:Stephen.Yoshimura@umontana.edu

Course Assignments
Individuals learn most efficiently, effectively, and permanently when they remain active in their
relationship with their course content. Thus, your coursework will involve a combination of
participation and several regularly- submitted assignments.

Discussion questions 75 points

Graduate seminars are small, discussion-based gatherings, in which ideas are generated and
analyzed by all members of the group. The professor typically facilitates and guides the
conversation, but does not normally lecture for the entire time. Your participation is therefore
essential to the success of the course.

For every meeting, that is, before noon of each Tuesday, you will send an email to me and your
classmates that has two parts. The first part of your email should be a 1-paragraph statement in
which propose some thought-provoking, controversial, interesting, or otherwise discussion-
generating observation, reaction to, or evaluation you made about the readings. The second
aspect should be one or two questions aimed at generating discussion about the issue you raised.
The best questions will be:

e Open-ended, allowing for multiple perspectives and responses

e Clear and focused on one general or specific issue

e Encouraging participants to respond with informed opinions and arguments — not mere
personal experiences.

e Oriented toward integrating previous readings or knowledge gained in other seminars.

e Open to a variety of answers — with no single right or wrong being objectively
identifiable in the article.

e Potentially aimed at the implicit assumptions of the authors of a research report

e Potentially extendable beyond the article itself, such as regarding various implications of
the findings.

On one (and only one) occasion that you must miss a class (this should be an extremely rare and
deeply necessary event in a graduate seminar), you may still earn the points by submitting your
discussion questions prior to the class you will miss. Any missed seminars beyond that one event
will result in point deductions.

Position statements 50 points

To help promote your ability to identify and dialogue about important issues in the study of
interpersonal communication, you will write two position statements over the course of the
semester. You will present your position statement to the class each time you write one. We will
use these, along with the discussion questions, to drive conversation in the seminar. You will not
be required to write discussion questions on days that you write a position statement.

Each position statement should be brief — about 1 or two pages is fine. Your goal in this paper is
twofold. First, you want to identify and reflect upon some major issue being raised by the
readings for that week. By issue, | mean some controversy, unanswered question, a way of
applying the findings/ideas, or development of a new direction in research. Other issues can exist



and be raised. Explain what the issue is, and help us understand how all of the readings touch
upon that issue in some way. Use examples from the readings to make your point. Second, you
want to take a position on the issue. In this way, you can provide an answer to the question,
argue for what the next step of research should be, propose an application of the findings, or so
on. The important part is that you make a claim reflecting your position, and support your
claim with evidence. Use examples, research findings, anecdotes, or other sources of evidence
to make your argument.

You will sign up for weeks that you will submit your position statements in the first week of the
semester.

Seminar Project Total point value: 150 points

Ultimately, this seminar should bolster your professional development. Because you might have
a variety of professional goals in your graduate program, you have three different projects with
which you can complete this seminar. You will present your project in the final exam week
(week 16).

Option 1: Publishable Literature Review

A number of journals exist in Communication that exclusively publish literature reviews. Review
of Communication and Communication Yearbook are two examples. The purpose of this type of

publication is to highlight a controversy, problem, or movement in communication research, and

more specifically, in the study of communication in personal relationships.

e The hallmark of a literature review is the synthesis of ideas. To borrow a well-used
metaphor in our discipline, think of yourself as a party host who has invited several
scholars to a social gathering. You have a purpose in inviting these specific people (i.e.,
the research problem they all address). Your job as a host (i.e., the writer) is to introduce
the guests to one another, and help identify what it is that they have in common (your
thesis). Obviously, not all the guests will have everything in common, so you will
probably end up having several groups talking with each other (i.e., your subtopics
throughout). The point is that no single study should be discussed separately from the
others at length — rather, all the studies should be integrated and synthesized into one
cohesive narrative about the research on the specific issue you are addressing.

e Inthis review, you can take an historical, theoretical, philosophical, qualitative,
quantitative, or rhetorical approach to the problem, but by the end of the review, you
should have a coherent offering for the discipline. This offering could be a set of
hypotheses/predictions about the issue, an answer to an original question that you posed
for the literature, a set of questions that should be addressed in future research, a solution
to the controversy or problem, or an informed commentary about the historic (and future)
development of a particular movement in the discipline.

e The overall review should be deeply comprehensive, and, according to the aims and
scope of Review of Communication, “build theory, advance our understanding of a
method, extend or challenge a current paradigm, bridge a divide, clarify a term or
concept, or demonstrate a pragmatic function.”



e Normally, reviews of this type are approximately 30 pages, but no more than 9000 words.
Examples of published reviews can be found in Communication Yearbook (in the
library), or in Review of Communication (an electronic journal — also accessible through
the library).

At the end of the semester, you’ll present the main problem and conclusions of your review to
the class in about a 12-minute presentation, just as you would for an academic conference.

Option 2: White paper

A white paper is a scholarly, informed, and authoritative report that addresses some kind of
practical problem and provides a brief set of research-based solutions to it. These are often
distributed as resources by consultants and scholarly institutes, so it could be used as part of a
professional portfolio when you leave your MA program. A white paper usually has three parts:
An executive summary, a description of the problem and its relevance to society or the specific
audience you might be addressing (e.g., government agencies, policy makers, nonprofit
organization board members, etc.), and a set of specific, actionable guidelines or
recommendations that could be enacted to solve the problem. The entire paper should be written
in a way that could be easily understood by a lay audience, typically at about a 6" grade reading
level. To analyze a passage and see how you’re doing, you can use this website:
https://datayze.com/readability-analyzer.php

Executive Summary
The executive summary is normally a one page overview of the entire paper. This is usually
written last, after the ideas in the white paper have been fully developed and articulated.

The Problem

The description of the problem is at least six, but no more than 10 pages of text (i.e., substantive
content), which describes and explains the theory and research findings around the problem in a
way that a lay audience could easily understand. Beyond the mere description of the theory and
research findings around the problem, however, you should also discuss what the practical
implications are the theory and research findings. That is, you should be describing and
interpreting the theory and research for your audience, explaining to them along the way why
this information is relevant to them.

Recommendations
The third section of the paper, your recommendations, should be comprised of a concise set of
actionable recommendations that your audience could take. These recommendations should have
two aspects about them, other than being specific and actionable.
(1) They must be focused on communication. That is, they should be communicative actions
that people could take.

(2) They must be connected to the research you discussed in the description of the problem.
In other words, they should make perfect sense to your audience in light of the research
and theory that you reviewed in the description of the problem. It would be problematic,


https://datayze.com/readability-analyzer.php

for example, for the recommendations to seem surprising and unrelated to much of what
you described in the research and theory around the problem.

The recommendations section might be 2-5 pages of substantive content, depending on how
many recommendations you have, and the content necessary to explain why you are making
them, and why they are effective.

End your paper with a conclusion that summarizes your main points, and provides your readers
with the main point you want your readers to know as they finish reading your report.

APA format should be used to cite your in-text and bibliographic sources. However, you can be
more creative with the format of the title page and the text. It would be normal to make the cover
visually appealing, and to integrate images, tables, charts, or call-outs in the text to highlight and
increase the visual appeal of the content. However, these extraneous components should only
complement the content — never replace it. I will not be counting them as substantive content
when | assess the overall report, so please do not proceed believing that integrating visual
content will somehow turn your paper into an amazing 15-page white paper that is going to
receive an outstanding evaluation. The page numbers here are provided as a guide — and | always
assess the quality of the content rather than the quantity of it.

Option 3: Research Proposal/Full Project

This assignment is designed to promote your entrance into the communication discipline, by
providing the foundation for what could be a study you conduct, and present at an academic
conference. The paper will take place in four parts: the significance statement, the review of
literature, the method proposal, and the final submission.

You can write a proposal on your own, or you can work with another person to collect/analyze
data and write a full report.

The significance statement

The purpose of this paper is convince your readers that your topic is important and worthy of
research. While it might be tempting to say that some issue is important to investigate and
discuss because nobody has done so before, few scholars will find that argument convincing.
Instead, you should try to frame the importance of knowledge on a particular issue in terms of
its: (a) potential to help people, (b) ability to fill “gaps” in current knowledge about the issue, (c)
contribution to the field overall, or (d) ability to advance established theory.

Begin your paper with a strong opening statement (about one paragraph) that indicates what it is
that you are interested in examining, and specifies your position on the topic. Proceed then to
argue for the importance of your study. Provide evidence of the prevalence or effects of the
problem. Continue to argue how or why addressing that problem is relevant to the state of
current research or theory. Once you’ve made your points, provide a single clear statement
indicating the intent of your study. Your purpose or intent should be obviously linked to the
significance of the problem. In other words, upon finishing reading this paper, | should be
convinced that this is a serious problem that needs to be addressed, and the need for your study



should be clear. Underline or italicize your purpose statement (e.g., “The purpose of this project
is to...”). Usually, significance statements are about a page and a half.

The Review of Literature

The purpose of the literature review is to discuss previous research on your topic in such a way
that your readers: (a) understand the history of research on this topic, (b) are familiar with the
major issues surrounding research on the topic, and (c) are convinced that new research should
be conducted. You can include in your review actual research reports, theoretical proposals or
critiques, and/or other literature reviews (Communication Yearbook is dedicated to publishing
reviews of research and is thus a good source to consult for ideas and examples of excellent
literature reviews). The essence of the literature review is synthesis and integration of ideas. That
is, the literature should be reviewed in such a way that the connections between the articles and
ideas are obvious to the reader. Some organizing patterns used in literature reviews include:
chronological order (good to use when tracing the development of research on the topic), general
to specific order (good to use when using theory to drive specific predictions about a specific
issue), comparison/contrast (good to use when illustrating divergent perspectives on a topic),
methodological focus (good to use if you will use a novel method to investigate your topic), and
topical order (most common organization pattern — good to use when building up to a specific
prediction or research question). See me for more information on any of these organization
patterns or for further questions about writing a literature review. I also have a couple of chapters
on reading/writing quantitative and qualitative research reports. See me if you would like to copy
them.

Regardless of the organization pattern you choose, your review should logically lead up to a
specific question (i.e., a research question) and/or prediction (i.e., a hypothesis) that could be
examined using a specific research method. Hence, the third paper is a proposal of a study that
you might conduct in the near future.

Method proposal

Although the predominance of research on personal relationships is conducted using quantitative
methods, qualitative research is becoming increasingly common. You are free to propose using
any type of research method you want, provided that you have good reason to support your
choice. My philosophy is that your choice should be based on how you will best be able to fulfill
your purpose stated in your significance statement and on which method will best help you
answer your question — not on subjective thoughts and evaluations such as “I hate statistics,” or
“I am a quantitative/qualitative person/researcher.”

That said, your method section should have roughly four sub-sections: (a) an introduction
describing the general methodological approach and why that approach was selected, (b) who
will participate in the study and how those participants will be collected (Labeled
“Participants”), (c) the instruments that will be used (labeled “Instruments” or “Measures ),
where you describe the questionnaires or interview schedule that you will use if you are using
them (Note: If you are proposing a qualitative study, this is the section in which you would
describe your “position” and role that you propose taking in the field [i.e., what relationships
will you share with the cultural members? Will you be a complete observer, complete
participant, or participant-observer?]), and finally, (d) a description of the procedures (labeled



“Procedures”) that you will use to answer your research question, test your hypothesis, and
ultimately accomplish your stated goal(s). End your method section with a summary of how your
proposed method will help you accomplish your stated purpose.

While this is only a proposal (you won’t actually be conducting the study), my hope is that you
will be able to turn this in to a study within the next year (perhaps in an independent study with
me, Alan, or Christina, or for use as your thesis). Doing so would allow you to present your
paper at a professional conference, which looks good on your resume if you are interested in a
professional position (it shows your ability to organize, manage, and present major projects), and
is necessary if you are interested in applying to Ph.D. programs and teaching.

Final Submission
Revise your previous submissions and combine them into one paper. Bring them to class and
present your proposal to the class.

Due dates

Each of these assignments is dividable into four components. Although the white paper and
research proposal are naturally dividable, the literature review can also be. However, you should
decide how you would like to divide up the three main parts of the review, if that is your chosen
project.

Part 1: Due 9/18

Part 2: Due 10/23

Part 3: Due 11/13

Part 4 (Final submission, integrating previous feedback): Due 12/4
Presentation: Due during the final exam time.

On Civility and Professionalism

| try to develop a collective, civil, and scholarly community in my courses. A number of actions
help promote this goal, but I generally believe this means coming to each class prepared to make
thoughtful, appropriate, responsive, and supportive contributions to the discussion. During class,
it means attending to others’ comments, and avoiding electronic distractions. Professionalism
includes civility, but extends to a separate set of actions local to the current context.
Professionals submit timely work, and are ethical in the work they do. Ethical work includes
being honest in one’s efforts, and giving credit to others’ ideas and efforts. Of course, the student
conduct code applies to all activities and assignments in this class.

Readings
Week 1: Course overview

Roloff, M. E. (2008). What an interpersonal communication scholar should know.
Communication Monographs, 75, 112-119.



Week 2: History, Trends, and Methods of studying in the study of Interpersonal
Communication

Bryant, J., & Pribanic-Smith, E. J. (2011). A historical overview of research in communication
science. In C. R. Berger, M. E. Roloff, & D. R. Doskos-Ewoldsen (Eds.), The handbook of
communication science (2" ed., pp. 21-36). Thousand Oaks, CA: Sage.

Knapp, M. L., & Daly, J. A. (2011). Background and current trends in the study of interpersonal
communication. In M. L. Knapp & J. A. Daly (Eds.), Handbook of interpersonal
communication (4th ed., pp. 3-22). Thousand Oaks, CA: Sage.

Levine, T. R. (2011). Quantitative social science methods of inquiry. In M. L. Knapp & J. A.
Daly (Eds.), Handbook of interpersonal communication (4th ed., pp. 25-57). Thousand
Oaks, CA: Sage.

Boster, F. J., & Sherry, J. L. (2010). Alternative methodological approaches to communication
science. In C. R. Berger, M. E. Roloff, & D. R. Doskos-Ewoldsen (Eds.), The handbook of
communication science (2™ ed., pp. 55-71).

Week 3: The nature of interpersonal communication (read these articles in the order
presented)

Watzlawick, P., Beavin, J. H., & Jackson, D. D. (1980). Some tentative axioms of
communication. In B. W. Morse & L. A. Phelps (Eds.), Interpersonal communication: A
relational perspective (pp. 17-31). Minneapolis: Burgess Publishing. (Reprinted from
Pragmatics of human communication, by P. Watzlawick, J. H. Beavin, & D. D. Jackson,
1967.

Motley, M. T. (1990). On whether one can(not) not communicate: An examination via traditional
communication postulates. Western Journal of Speech Communication, 54, 1-20.

Bevelas, J. B. (1990). Behaving and communicating: A reply to Motley. Western Journal of
Speech Communication, 54, 593-602.

Motley, M. T. (1990). Communication as interaction: A reply to Beach and Bavelas. Western
Journal of Speech Communication, 54, 613-623.

Burleson, B. R. (2010). The nature of interpersonal communication: A message-centered
approach. In C. R. Berger, M. E. Roloff, & D. R. Doskos-Ewoldsen (Eds.), The handbook

nd
of communication science (2 ed., pp. 145-164). Los Angeles, CA: Sage.

Week 4: Interpersonal Communication and Health

Ryff, C. D., & Singer, B. (2000). Interpersonal Flourishing: A positive health agenda for a new
millennium. Personality and Social Psychology Review, 4, 30-44.



Floyd, K., & Afifi, T. D. (2011). Biological and physiological perspectives on interpersonal
communication. In M. L. Knapp and J. A. Daly (Eds). The Sage Handbook of Interpersonal
Communication (pp. 87-127). Mountain View, CA: Sage.

Frattaroli, J. (2006). Experimental disclosure and its moderators: A meta-analysis. Psychological
bulletin, 132, 823-865.

Thompson, T. L., Robinson, J. D., & Brashers, D. W. (2011). Interpersonal Communication and
Health Care. In M. L. Knapp and J. A. Daly (Eds). The Sage Handbook of Interpersonal
Communication (pp. 633-677). Mountain View, CA: Sage.

Week 5: Emotions

Metts, S., & Planlp, S. (2011). Emotional Communication. In M. L. Knapp and J. A. Daly (Eds).
The Sage Handbook of Interpersonal Communication (pp. 339-373). Mountain View, CA:
Sage.

Guerrero, L. K., & Andersen, P. A. (2000). Emotion in close relationships. In C. Hendrick and S.
S. Hendrick (Eds.). Close Relationships: A Sourcebook. Thousand Oaks, CA: Sage.

Keltner, D., Tracy, J., Sauter, D. A., Cordaro, D. C., & McNeil, G. (2016). Expression of
Emotion. In L. Feldman-Barrett, M. Lewis, and J. M. Haviland-Jones (pp. 467-482). New
York, NY: Guilford Press.

Kraus, M. W., Huang, C., & Keltner, D. (2010). Tactile communication, cooperation, and
performance: An ethological study of the NBA. Emotion, 10(5), 745-749.
doi:http://dx.doi.org/10.1037/a0019382

Week 6: Nonverbal communication

Burgoon, J. K., Guerrero, L. K., & Manusov, V. (2011). Nonverbal signals. In M. L. Knapp and
J. A. Daly (Eds). The Sage Handbook of Interpersonal Communication (pp. 239-280).
Mountain View, CA: Sage.

Guerrero, L. K., & Anderson, P. A. (1991). The waxing and waning of relational intimacy:
Touch as a function of relational stage, gender, and touch avoidance. Journal of Social and
Personal Relationships, 8, 147-165.

Dunbar, N. E., Miller, C. H., Lee, Y., Jensen, M. L., Anderson, C., Adams, A. S., ... Wilson, S.
N. (2018). Reliable deception cues training in an interactive video game. Computers in
Human Behavior, 85, 74-85.

Gunraj, D. N., Drumm-Hewitt, A. M., Dashow, E. M., Upadhyay, S. S. N., & Klin, C. M. (2016).
Texting insincerely: The role of the period in text-messaging. Computers in Human
Behavior, 55, 1067-1075.
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Week 7: Technology and Social Media

Walther, J. B. (2011). Theories of Computer Mediated Communication and Interpersonal
Relations. In M. L. Knapp and J. A. Daly (Eds). The Sage Handbook of Interpersonal
Communication (pp. 443-479). Mountain View, CA: Sage.

Burke, M., & Kraut, R. W. (2016). The relationships between Facebook use and well-being
depends on communication type and tie strength. Journal of Computer-Mediated
Communication, 21, 265-2281.

Lee, E-J., & Sundar, S. S. (2010). Human-computer interaction. In C. R. Berger, M. E. Roloff, &
D. R. Doskos-Ewoldsen (Eds.), The handbook of communication science (2" ed., pp. 507-
523).

Misra, S., Cheng, L., Genevie, J., & Yuan, M. (2014). The iphone effect: The quality of in-
person social interactions in the presence of mobile devices. Environment and Behavior,
1-24

Week 8: Social cognition

Berger, C. R., & Palomares, N. A. (2011). Knowledge structures and social interaction. In M. L.
Knapp and J. A. Daly (Eds). The Sage Handbook of Interpersonal Communication (pp.
169-200). Mountain View, CA: Sage.

Wilson, S. R. (2007). Communication theory and the concept of “goal”. In B. B. Whaley & W.
Samter (Eds.), Explaining Communication (pp. 73-104). Mahwah, NJ: Erlbaum.

Magliano, J. P., Skowronski, J. J., Britt, M. A., Guss, C. D., & Forsythe, C. (2008). What do you
want? how perceivers use cues to make goal inferences about others. Cognition, 106(2),
594-632.

Palomares, N. A. (2009). It's not just your goal, but also who you know: How the cognitive

associations among goals and relationships influence goal detection in social interaction.
Human Communication Research, 35(4), 534-560.

Week 9: Relationship maintenance

Duck, S. (1995). Talking relationships into being. Journal of Social and Personal
Relationships, 12, 535-540.

Canary, D. J., & Stafford, L. (1992). Relational maintenance strategies and equity in marriage.
Communication Monographs, 59(3), 243.
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Stafford, L. (2010). Measuring relationship maintenance behaviors: Critique and development of
the revised relationship maintenance behavior scale. Journal of Social and Personal
Relationships. 28(2), 278-303.

Dainton, M. & Gross, J. (2008) The Use of Negative Behaviors to Maintain Relationships,
Communication Research Reports, 25(3), 179-191, DOI: 10.1080/08824090802237600

Week 10: Social support

MacGeorge, R. L., Feng, B., & Burleson, B. R. (2011). Supportive communication. In M. L.
Knapp and J. A. Daly (Eds). The Sage Handbook of Interpersonal Communication (pp.317-
354). Mountain View, CA: Sage.

Uchino, B. N. (2004). Chapter 3: Theoretical perspectives linking social support to health
outcomes. In Social Support & Physical Health: Understanding the Health Consequence of
Relationships. Yale University Press.

Jones, S.M. & Wirtz, J. G. (2006). How does the comforting process work? An empirical test of
an appraisal-based model of comforting. Human Communication Research, 32, 217-243.

Bolger, N., Zuckerman, A., & Kessler, R. C. (2000). Invisible support and adjustment to stress.
Journal of Personality and Social Psychology, 79, 953-961.

Week 11: Uncertainty reduction/ information management

Bradac, J. J. (2001). Theory Comparison: Uncertainty Reduction, Problematic Integration,
Uncertainty Management, and Other Curious Constructs. Journal Of Communication, 51(3),
456- 476.

Knobloch, L. (2008). Uncertainty reduction theory. In L. A. Baxter & D. O. Braithwaite (Ed.),
Engaging theories in interpersonal communication: Multiple perspectives (pp. 133-144).
Los Angeles, CA: Sage.

Afifi, W. A., & Morse, C. R. (2009). Expanding the role of emotion in the theory of motivated
information management. In W. A. Afifi & T. D. Afifi (Eds.), Uncertainty, information
management, and disclosure decisions: Theories and applications. New York, NY:
Routledge.

Fowler, C., Gasiorek, J., & Afifi, W. (2018). Complex Considerations in Couples’ Financial
Information Management: Extending the Theory of Motivated Information Management.
Communication Research, 45(3), 365-393.
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Week 12: Language and Communication Accommodation, and Discourse

McGlone, M. S., & Giles, H. (2011). Language and interpersonal interaction. In M. L. Knapp
and J. A. Daly (Eds). The Sage Handbook of Interpersonal Communication (4% ed.) (pp.
201-237). Mountain View, CA: Sage.

Giles, H. (2008). Communication accommodation theory. In L. A. Baxter & D. O. Braithwaite
(Eds.), Engaging theories in interpersonal communication: Multiple perspectives (pp. 161-
174). Los Angeles, CA: Sage.

Gallois, C., Watson, B. M., & Giles, H. (2018). Intergroup Communication: Identities and
Effective Interactions. Journal Of Communication, 68(2), 309-317.

Riordan, M. A., Markman, K. M., & Stewart, C. O. (2013). Communication Accommodation in
Instant Messaging: An Examination of Temporal Convergence. Journal Of Language &
Social Psychology, 32(1), 84-95.

Week 13: Self Disclosure/privacy management

Petronio, S., & Durhan, W. T. (2008). Communication privacy management theory. In L. A.
Baxter & D. O. Braithwaite (Eds.), Engaging theories in interpersonal communication:
Multiple perspectives (pp. 309-322). Los Angeles, CA: Sage.

Goldsmith, D. J., & Domann-Scholz, K. (2013). The meanings of “open communication” among
couples coping with a cardiac event. Journal of Communication, 63, 266-286.

Bevan, J., Gomez, R., & Sparks, L. (2014). Disclosures about important life events on Facebook:
Relationships with stress and quality of life. Computers in Human Behavior, 39, 246-253.

Rains, S. A., & Brunner, S. R. (2018). The Outcomes of Broadcasting Self-Disclosure Using
New Communication Technologies: Responses to Disclosure Vary Across One’s Social
Network. Communication Research, 45(5), 659-687.

Week 14: Persuasion and Interpersonal Influence

Dillard, J. P. (2010). Persuasion. In C. R. Berger, M. E. Roloff, & D. R. Roskos-Ewoldsen
(Eds.), Handbook of communication science (2" ed.). (pp. 203-218). Los Angeles, CA:
Sage.

Dillard, J. P., & Knabloch, L. K. (2011). Interpersonal influence In M L. Knapp & J. A. Daly
(Eds.), Sage Handbook of Interpersonal Communication (4th ed.) (pp. 389-422). Los
Angeles, CA: Sage.

Wilson, S. R. (2010). Seeking and resisting compliance. In C. R. Berger, M. E. Roloff, & D. R.
Roskos-Ewoldsen (Eds.), Handbook of communication science (2" ed.). pp. 219-236). Los
Angeles, CA: Sage.
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Cialdini, R. B. (2008). Chapter 1: Weapons of Influence. In Influence: Science and Practice (5%
ed.). New York: Allyn & Bacon.

Week 15: Conflict and communication skills

Roloff, M. E., & Chiles, B. W. (2011). Interpersonal conflict: Recent Trends. In M. L. Knapp
and J. A. Daly (Eds). The Sage Handbook of Interpersonal Communication (pp. 423-442).
Mountain View, CA: Sage.

Spitzberg, B. H., & Cupach, W. R. (2011). Interpersonal Skills. In M. L. Knapp and J. A. Daly
(Eds). The Sage Handbook of Interpersonal Communication (pp. 481-524). Mountain View,
CA: Sage.

Bodie, G. D., & Jones, S. M. (2012). The Nature of Supportive Listening Il: The Role of Verbal
Person Centeredness and Nonverbal Immediacy. Western Journal of Communication, 76(3),
250-269.

Burgoon, J. K, & Dunbar, N. E. (2000). An interactionist perspective on dominance-submission:
Interpersonal dominance as a dynamic, situationally contingent social skill. Communication
Monographs, 67, 96-121.

Week 16: Seminar project presentations — Tuesday, 12/11/18, 6pm
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