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Executive Summary

This report focuses on Glacier National Park where data was collected from May 2008 through
October 2008 in Whitefish, West Glacier, St. Mary, East Glacier, Browning, Cut Bank, and
Shelby. The results are presented by the season in which the visitor was intercepted. This report
is part of a series that examines visitors in gateway communities of both Glacier and
Yellowstone National Parks. The purpose was to understand the lifestyle, habits, preferred
experiences, values, demographics, and travel characteristics of visitors to Glacier and
Yellowstone National Parks.

Tourism literature was reviewed to locate previous research on which to build this study. To
bolster the validity of this research, questionnaire items developed in past research were used to
measure lifestyle, habits, preferred experiences, and values (Borrie et al. 2003; Driver & Brown
1975; Shih, 1986).

Results show that season is not a differentiating feature of visitors to Glacier National park. In
regards to lifestyle, the visitors in all three seasons perceive their lifestyle as good but not
extravagant. Visitors across seasons did not differ greatly in their travel and media use habits.
These visitors, no matter the season, feel that they travel often. A large majority of them also
strongly agree that they use the Internet for vacation and recreational activity planning.

Visitors to Glacier National Park want a natural experience in parks as well as a social
experience involving friends and family. These visitors value parks for the wildlife and natural
benefits as well as valuing them as a place for the public to enjoy.

Age ranges in a travel group differ somewhat between seasons. The number of people indicating
that they were traveling with children younger than18 decreased in the fall. In contrast, those
who were seventy-five and older were more likely to visit Glacier in the fall. The mean nights
away from home were highest in spring (13.27) while the mean nights in Montana were highest
for fall at 8.50. Travel group size was highest in summer at 3.74.

Sites visited were also similar regardless of season. The frequency of sites visited was overall
higher in the spring. A possible explanation for this is the delayed opening of the Going to the
Sun Road in 2008. Visitors may have spread out and visited other sites since they could not
drive over the road.

The activities these visitors enjoyed participating in at home and on vacation also did not differ
much by season. The most popular activities were camping, hiking, wildlife watching, nature
photography, driving for pleasure, picnicking, attending festivals and special events, visiting
historical sites, and visiting museums. The residence of visitors was also fairly consistent across
seasons.

Marketing implications of this study show that visitors to Glacier, no matter the season, are
similar, therefore changing marketing campaigns by season is not necessary. This alone should
save money and time for destination marketing organizations. In addition, since values are
similar across season and age, the same messages can be used in different media outlets.
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Introduction

This report is one of three that detail the results of an in-depth examination of Montana’s
vacationers to Glacier and Yellowstone National Parks. The objective of the entire study was to
understand the lifestyle, habits, preferred experiences, values, demographics, and travel
characteristics of visitors to Glacier and Yellowstone National Parks. The purpose of this report
was to examine the results for visitors to only Glacier National Park by the season in which they
visited.

In order to measure concepts like lifestyle, habits, preferred experiences, and values it is
advisable to use items that have been used previously by other researchers. For lifestyles and
habits, the scales created by Shih (1986) in a study on the effectiveness of marketing based on
lifestyles and habits were used. Four items were added to update the media usage section of the
scale. The Driver and Brown (1975) study of recreation experiences was used to understand the
preferred experiences of these visitors while the values of these visitors were measured by using
the Borrie et al. (2003) scale of park values which was used in Yellowstone National Park in
2002.

Methods

Glacier National Park visitors were intercepted in Whitefish, West Glacier, St. Mary, East
Glacier, Browning, Cut Bank, and Shelby from the middle of May 2008 until the middle of
October 2008. These communities are considered gateways to Montana national parks and were
picked for data collection due to this characteristic. Respondents were nonresidents of Montana
or Montana residents who had spent a night away from home on their current trip. The survey
took approximately seven minutes to answer and included demographic questions, items to
measure lifestyle, habits, preferred experiences and values, as well as questions regarding the
characteristics of their current trip and any past trips to the parks (See Appendix A). In total,
1,003 surveys were completed; 216 in the spring (May and June), 586 in the summer (July and
August), and 201 in the fall (September and October).

Results

Results are segmented into four sections. The first section examines perceived lifestyle of
visitors to Glacier National Park. The second section examines habits of these visitors in relation
to their media usage and travel. The third section details the measurement of preferred
experiences and values of parks and, finally, the fourth section compares visitors by season
according to demographics and trip characteristics.

Lifestyle

Lifestyle is a difficult concept to measure since it relies on perception. In this study, two
questions were asked to identify how people perceive their own lifestyle. The authors who
originally created these items to measure lifestyle meant for the questions to be direct opposites
of one another to serve as a check for the accuracy of the data (Shih, 1986). Results indicate
that visitors in this sample did not view them as opposites. It is possible that people believe their
lives are good and that they are fortunate in comparison to many others but they also do not want
to think that their lives are extravagant especially in these tough economic times. These visitors
perceive their lifestyle as good but not extravagant.
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11) How many vacations do you typically take in a year? 2008_09 Pal‘k ViSitOl‘ S u rvey

[ ] L] [ ]2 [ ]° [ ] [ ]er
. . . . The purpose of this survey is to better understand the interests and values of visitors to National Parks in
12) In what US state, Canadian province, or foreign country do you permanently reside? Montana. Your responses to the survey are confidential and you will remain anonymous. You may withdraw from
the survey at any time. Thank you for your participation!

1) What are the purposes for your trip to this area? (Please "X" all that apply)

13) If you are NOT from Montana, have you ever visited Montana before this trip? (If from MT, skip to question 13) |:|(1) Vacation/recreation/pleasure |:|(3) Just passing through |:|(5) Business/convention/meeting
Yes No (Please skip . . .
_D L o question 13) B g,)n )Z/Sg \Zi?ds/re/at/ves/ D(4) Shopping D(e) Other
13a) If yes, how many visits in the past 10 years? (Please only "X" one box) . . . .
4 3 5 14-20 2) Of the items you marked above, please "X" the box corresponding to the main purpose for your trip. (Please

|:| |:| |:| |:| ) "X" only one)
[ ]2 [ ]4 [_]e-10 [ ]2 ] []2 [ ]° [ ]4 [ ]° g

14) Excluding this trip, have you ever visited Glacier National Park? 3) How many total nights will your group be away from your permanent residence on this trip?

|:|Yes No (Please skip
—to question 14)

4) How many total nights is your group staying in Montana on this trip?

14a) How old were you when you first visited Glacier National Park?

[ ]50ryounger [ ]6-10 [ ]11-16 []17-24 [ ]25-80 []er+ 5) Did anyone in your group hire an outfitter or outdoor guide for any portion of your time in Montana?
Yes (Please skip to |:|No
15) Excluding this trip, have you ever visited Yellowstone National Park? = question 6) =
|_:| Yes No (Please skip 5a) If no, why not?

—to question 15)

|:| Didn't need/want one |:| Too expensive |:| Couldn't find one |:|No availability
15a) How old were you when you first visited Yellowstone National Park?
5 or younger 6-10 11-16 17-24 25-30 31+ 6) Please indicate your level of agreement with the following statements:
[] [] [] [] [] [] atrongy strongly
16) What option below best describes your travel party? (Please "X" only one) Disagree D's?f"ee Ag;ee Agzree
Self / diate Famil Family & Friend Busi A jat
|:| e |:| 'mmediate Family |:| amily & Friends |:| usiness Associates | travel for pleasure often
Couple Extended Family Friends Organized Group or
|:| |:| |:| I_:lc/ub | have a high standard of living
17) What is your travel group size? | generally travel to the same destinations

|:|7 |:|3 |:|5 |:| 7 |:|9 — 'Toore than | lead a simple, modest life
|:|2 |:|4 |:|6 |:| 8 |:| 10 | often watch TV for news

18) Please indicate what age groups are represented in your travel group. (Please "X" all that apply) | often watch TV for entertainment
|:|0 - 5 years |:| 11-17 years |:|25 - 34 years |:|45 - 54 years |:|64 - 75 years | read magazines for entertainment
6-10 18-24 35-44 55-64 75 and
|:| years |:| years |:| years |:| years |:| anaover | listen to music on an MP3 player or iPod for

entertainment

| download material (music, movies, podcasts) from
the internet to use as entertainment

19) What is your age?

20) What best describes your annual household income in US dollars? (Please "X" only one box) | use the Intemet to plan recreational activities

|:|Less than $20,000 |:|$80, 000 to $99,999 |:|$160, 000 to $179,999
| use the Internet to plan my vacations
|:|$20, 000 to $39,999 D$100, 000 to $119,999 |:|$180, 000 to $199,999
| have learned about natural areas on the Internet
|:|$40, 000 to $59,999 D$120, 000 to $139,999 D$200, 000 or more
|:|$60,000 to $79,999 |:|$740]000 to $159,999 | consider myself environmentally aware

OO0 O dOoOdooHots
o000 O dodoodon
o000 O dodoodon
o000 O dodoodon

| exercise at least once a week

Thank you for your participation!
Code for Date

Code for Location




Please indicate your level of agreement with the following statements:

7)

8)

When | visit National Parks, it is important for me...

To experience quiet

To leave technology behind

To experience excitement

To be alone

To feel independence

To be in control of things

To take risks

To do something with my family

To be with friends

To be with people who have similar values
To meet new people

To experience new things

To explore the area

To learn more about the area

To learn more about nature

To gain a better appreciation of nature
To be close to nature

To develop personal spiritual values

To do something creative (sketch, paint, or
take photos)

To feel at one with nature

Strongly
Disagree
-2

O OO ooddt]

Disagree Agree
-1

O OO ooddt]
O OOOoofoooodddooogoe-

Strongly
Agree

O OOO00odoooodddooodots

Which of the following activities do you participate in at home or on vacation? (Please "X" all that apply)

Camping.................. |:| Fishing/fly fishing ......
Backpacking.............. |:| Roadftour biking........
Geocaching............. |:| Mountain biking.........

JOgging ......coceeveven |:| Hunting

Canoeing/kayaking ... |:|

Motor boating............ |:|
River rafting/floating .. |:|

Horseback riding .......

Wildlife watching .......

Nature photography .. |:|
Nature study..............

Sight seeing tour ....... |:|

Gambling.................. |:|

Attend sporting event |:|
Attend art exhibits ... D
Attend performing |:|

Attend festivals or
special events ........... |:|

Visit historical sites.... D

Visit museums........... |:|
Downhill skiing .......... D
Snowboarding.......... |:|
Snowmobiling........... |:|
Cross country skiing.. |:|
Snowshoeing .......... |:|

If other, please specify:

Please indicate your level of agreement with the following statements:

9)

| believe National Parks are particularly important as:

A place of scenic beauty

A place everyone should see at least once
Protection for fish and wildlife habitat

A place for education about nature

A display of natural curiousities

A historic resource

A place for the use and enjoyment of the
people

A place for all living things to exist
A place for wildness

A symbol of America's identity

A protector of threatened and endangered
species

A place for recreational activities
A place for scientific research and monitoring

A tourist destination

A site to renew your sense of personal well
being

A family or individual tradition

A reserve of natural resources for future use
A sacred place

A social place

An economic resource

A place to develop my skills and abilities

A place to be free from society and its
regulation

Strongly
Disagree
-2

OO0t oo dooo 0ooogot]

Strongly
Disagree
-1

OO0t oo dooo 0ooogot]
OO0O0000 0000 00oo 0Doooogo-3
0000000 000D 0000 0000o0oOo-3

10) Which of the following sites have you or do you plan to visit ON THIS TRIP only? (Please "X" all that apply)

|:|Bannack State Park
|:|Bigho/e Battlefield

|:|Bighorn Canyon Nat! Recreation
=Area

|:|Bob Marshall Wilderness
|:| Clark Canyon Reservoir

CM Russell National Wildllife
— Refuge

|:|F/athead Lake Sate Parks
|:|Fort Peck Lake

|:| Glacier National Park

|:| Lemhi Pass

|:|Lewis & Clark Interpretive
— Center, Great Falls

|:|Litt/e Bighorn Battlefield
|:|Lo/o Pass Interpretive Center

|:| Lost Trail Pass

|:|Missouri Headwaters State Park

Museum of the Rockies,
— Bozeman

|:| National Bison Range

|:| Other Montana State Parks
|:| Pompey's Pillar

|:| Yellowstone National Park
D Virginia City/Nevada City

D Other

Montana Historical Museum,

— Helena

If other, please specify:
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