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Figure 16 - Montana State Parks Visitation, 2004-2013 
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Source: Montana State Parks. 

Figure 17 - Map of Montana State Parks and Regions 
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Table 16 - State Parks Visitation by Region, 2011 
Region Total Group Size Resident Non-Res Day Use Overnight 

Visits & Walk-In % % % Visit %* 
Northwest (Kalispell) 471,121 27,583 78% 22% 84% 16% 
West Central (Missoula) 226,850 9,546 75% 25% 67% 33% 
Southwest (Bozeman) 336,540 18,212 74% 26% 87% 13% 
North Central (Great Falls) 602,276 11,902 91% 9% 93% 7% 
Eastern (Billings) 475,289 9,937 83% 17% 85% 15% 
Total/Average 2,112,076 77,180 80% 20% 83% 17% 
*Note: Overnight visits in this report are calculated based on a ratio developed through sampling, not based on revenues. 
Source: Montana State Parks. 
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Section 3: Travel Industry Segment Data 

Montana Transportation Overview 
Time-series data on air and rail service in Montana, including traveler 

volume, personal income and employment. 

Montana Travel Industry Segments 
Hotel, foodservice, and amusement and recreation industry 

comparisons with time-series data. 
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Montana Transportation Overview 

Airline Performance 

The major airports in Montana include Billings, Bozeman, Butte, Great Falls, Helena, Kalispell, and 
Missoula. The West Yellowstone airport is also reported here, but it is only open during the months of 
June through September. These airports record the number of passengers boarding and deboarding at 
their facility. ITRR uses the deboarding numbers as a count and incorporates them into its estimation 
model when calculating the number of nonresident travelers at each airport. 

•	 Airport deboardings are highest between June and August. While 2013 tended to have a lower 
number of deboardings overall compared to 2012 monthly deboardings, 2014, January thru 
October, was higher than both preceding years. (Figure 18). 

•	 According to projected estimates for 2014 deboardings, all but one airport saw increases in 
passenger deboardings (Helena remained essentially level with 2013 deboardings). Total passenger 
deboardings appear to be up by 7.6 percent in 2014, following a 2.0 percent decrease in 2013. 
(Table 17) 

•	 Industry GDP and employment were up 8.8 percent and 2.0 percent in 2012, respectively, with 
employment again increasing 2.8 percent in 2013. Personal income saw a decrease of 4.6 percent 
from 2011 to 2012, but an increase of 9.2 percent in 2013. (Table 17) 

Figure 18 – Monthly Airline Passenger Traffic, 2012-2014p 
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Source: Montana Aeronautics Division. 2014p is projected deboardings based on Jan-Oct, 2014 and Nov-Dec, 2013. 
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Table 17 – Airline Passenger Deboardings by Airport, 2009-2014YTD 

Airport 2009 2010 2011 2012 2013 2014p 
% of total 

2014p 
Billings 395,677 388,586 403,025 438,172 387,112 415,664 23.5% 

Bozeman 340,563 362,828 398,288 433,288 442,120 476,057 27.0% 
Butte 22,035 24,137 22,846 20,016 28,156 28,831 1.6% 

Great Falls 152,682 159,670 172,544 189,922 186,545 192,609 10.9% 
Helena 90,255 96,632 101,847 95,808 97,245 97,119 5.5% 

Kalispell 155,375 164,077 176,894 189,549 197,098 222,374 12.6% 
Missoula 277,265 286,775 290,291 301,772 297,032 327,563 18.5% 

West Yellowstone 4,127 4,412 5,142 5,029 5,410 5,893 0.3% 

Total 1,437,979 1,487,117 1,570,877 1,673,556 1,640,718 1,766,110 100% 
Source: Montana Aeronautics Division. 2014p is projected deboardings based on Jan-Oct, 2014 and Nov-Dec, 2013. 

Table 18 – Airline Performance in Montana, 2009-2013 
Key Measurement 2009 2010 2011 2012 2013 

Passengers Deboarded 1,437,979 1,487,117 1,570,877 1,673,556 1,640,718 
Industry GDP by State (millions 2014$)1 $70 $72 $91 $99 N/A 

Employment2 696 689 739 754 775 
Personal Income3 (millions 2014$) $22.3 $26.6 $28.4 $27.1 $29.6 

Percent Change from Previous Year 
Passengers Deboarded -4.6% 3.4% 5.6% 6.5% -2.0% 
Industry GDP by State -3.2% 2.9% 26.4% 8.8% --

Employment -8.8% -1.0% 7.3% 2.0% 2.8% 
Personal Income -4.5% 19.3% 6.8% -4.6% 9.2% 

Sources: Montana Aeronautics Division; U.S. Bureau of Economic Analysis.
 
Employment and income figures are for NAICS Sector 481, Air Transportation, which does not include Scenic and 

Sightseeing Transportation (Sector 487), and Couriers and Messengers (Sector 492).

1GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and 

inventory change) minus its intermediate inputs (consumption of goods and services purchased from other U.S.
 
industries or imported)” (Beemiller et al., 1999).

2Includes full-time and part-time jobs.

3Comprises both employee compensation and proprietors’ income.
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Amtrak Performance 

Many of Montana’s municipalities are connected by various railroad lines, offering excellent connections 
for freight lines. However, passenger transit through the state is limited.  The Empire Builder, Amtrak’s 
line in the northern portion of the state, provides the only passenger train service.  Stations are located 
at Browning, Cut Bank, Essex, Glasgow, East Glacier Park, Havre, Libby, Malta, Shelby, Whitefish, West 
Glacier and Wolf Point. 

•	 Montana Amtrak Ridership was down 3.1 percent from 2012 to 2013. In total, 145,736 people rode 
Amtrak in Montana throughout 2013. Projected ridership during 2014 shows a significant decrease 
(-20%) to 115,665. (Figure 19). 

•	 In 2014 (projected), the Whitefish station had the most traffic with 50,549 riders and 43.7 percent of 
the Montana total. Shelby and East Glacier Park were the second and third busiest stations, each 
serving 10 percent of Montana’s Amtrak ridership (Table 19). 

•	 In 2012, industry GDP increased 6.5 percent over 2011. Because of the limited data from the Bureau 
of Economic Analysis, employment and personal income percent change was not provided. 
However, 2011 saw increases of 6.6 percent in employment and 10.2 percent in personal income 
(Table 20). 

Figure 19– Amtrak Ridership in Montana, 2009-2014p 
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Source: Amtrak. 2014p is projected ridership based on Jan-Oct, 2014 and Nov-Dec, 2013. 
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Table 19 - Amtrak Performance in Montana, 2009-2014p 

Stations 2009 2010 2011 2012 2013 2014p 
% of total 

2014p 
Browning 1,989 1,828 1,917 2,142 1,808 1,788 1.5% 
Cut Bank 2,991 3,350 2,950 3,182 2,877 2,289 2.0% 

East Glacier Park 13,149 17,631 11,950 14,982 14,862 11,846 10.2% 
Essex 4,167 4,782 3,493 3,282 4,014 3,774 3.3% 

Glasgow 5,934 5,967 4,414 5,546 5,344 3,774 3.3% 
Havre 16,859 16,029 13,340 14,146 12,927 11,153 9.6% 
Libby 5,628 5,365 5,149 6,791 6,387 5,202 4.5% 
Malta 3,623 3,270 3,002 3,496 3,647 3,193 2.8% 
Shelby 16,351 15,874 13,267 15,292 14,057 11,929 10.3% 

West Glacier 6,643 7,828 5,009 6,252 6,380 4,947 4.3% 
Whitefish 63,345 66,013 57,661 67,000 65,692 50,549 43.7% 
Wolf Point 7,340 6,986 6,128 8,228 7,741 6,192 5.4% 

Source: Amtrak. 2014p is projected ridership based on Jan-Oct, 2014 and Nov-Dec, 2013. 

Table 20 - Amtrak Passenger Traffic by Montana Station, 2009-2013 
Key Measurement 2009 2010 2011 2012 2013 

Amtrak Ridership 148,019 154,923 128,280 150,339 145,736 
Industry GDP by State1 (millions 2014$) $879 $962 $865 $921 N/A 

Employment2 2,704 2,632 2,805 N/A N/A 
Personal Income3 (millions 2014$) $277.6 $276.1 $304.3 N/A N/A 

Percent Change from Previous Year 
Amtrak Ridership -10.0% 4.7% -17.2% 17.2% -3.1% 

Industry GDP by State -8.8% 9.4% -10.1% 6.5% --
Employment -2.6% -2.7% 6.6% -- --

Personal Income -2.5% -0.5% 10.2% -- --
Sources: Amtrak; U.S. Bureau of Economic Analysis
 
Employment and income figures are for NAICS Sector 482, Rail Transportation.

1GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and 

inventory change) minus its intermediate inputs (consumption of goods and services purchased from other U.S.
 
industries or imported)” (Beemiller et al., 1999).

2Includes full-time and part-time jobs.

3Comprises both employee compensation and proprietors’ income.
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Montana Travel Industry Overview 

Hotel Industry 
A portion of the information for this section has been kindly provided by STR. 

Occupancy rates are often considered a measure of the performance of the hotel industry.  Yet, 
occupancy rates also fluctuate based on changes in the room supply-demand relationship.  When the 
growth in room demand exceeds the growth in room supply, occupancy rates increase.  Conversely, they 
decrease when room supply increases faster than room demand, as is the case when the industry 
experiences a building boom. As a result, the measure of room demand is a better indication of how the 
hotel industry is changing year to year in terms of occupancy. 

•	 Room demand increased just slightly in 2013 (0.4%). Room supply increased each year in the five 
year span (Table 21). 

•	 After three years of increases, occupancy rates in Montana decreased slightly (-1.9%) in 2013. 

•	 In inflation adjusted dollars (2014$s), both average daily rate and room revenues show increases 
over the last four years after decreasing in 2009. 

•	 Personal income and employment in the hotel industry also increased each of the last four years. In 
2013, average income per person in the hotel industry was $25,37913. 

13 Calculated using BEA employment (full- and part-time jobs) and BEA personal income (comprised of employee 
compensation and proprietors’ income). 
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Table 21 - Montana Hotel Industry Performance, 2009-2013 
Key Measurement 2009 2010 2011 2012 2013 

Occupancy Rate1 53.6 55.6 58.1 59.2 58.1 
Room Demand (in thousands) 5,132 5,383 5,660 5,833 5,854 

Room Supply (in thousands) 9,567 9,679 9,754 9,876 10,122 
Average Daily Rate (2014$) $87.34 $88.36 $88.93 $91.34 $92.76 

Room Revenues (millions 2014$) $479.76 $500.77 $501.49 $533.82 $549.46 
CPI-U 214.5 218.1 224.9 229.6 233 

Industry GDP by State2 (millions 2014$) $458.18 $472.57 519.33 533.62 N/A 
Employment3 12,055 12,216 12,841 13,132 13,578 

Personal Income4 (millions 2014$) $273.1 $286.7 $318.5 $332.0 $344.6 
Percent Change from Previous Year 

Occupancy Rate -6.1% 3.7% 4.5% 1.9% -1.9% 
Room Demand -5.0% 4.9% 5.1% 3.1% 0.4% 

Room Supply 1.1% 1.2% 0.8% 1.3% 2.5% 
Average Daily Rate -1.5% 1.2% 0.6% 2.7% 1.6% 

Room Revenues -6.1% 4.4% 0.1% 6.4% 2.9% 
CPI-U -0.4% 1.7% 3.1% 2.1% 1.5% 

Industry GDP by State -9.1% 3.1% 9.9% 2.8% --
Employment -3.3% 1.3% 5.1% 2.3% 3.4% 

Personal Income -13.1% 5.0% 11.1% 4.2% 3.8% 
Sources: Smith Travel Research (STR); U.S. Bureau of Economic Analysis.
 
Employment and income figures are for NAICS Sector 721, Accommodation.

1 Data on occupancy rate, room demand, room supply, average daily rate and room revenue from Smith Travel
 
Research represents MT hotels/motels with 15 rooms or more rented nightly.  It excludes condos, time shares,
 
corporate housing units, apartments, cabins, vacation homes, campgrounds, B&Bs.

2GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and 

inventory change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. 

industries or imported)” (Beemiller et al., 1999).

3 Includes full-time and part-time jobs.
 
4 Comprises both employee compensation and proprietors’ income.
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Food Service Industry 

The foodservice industry is comprised of eating establishments and drinking places, and is a sizeable 
component of Montana’s travel industry. The following represents aggregate foodservice data, including 
sales and employment derived from expenditures by both travelers and local patrons. 

•	 The growth in the indices for “food away from home,” “alcoholic beverages away from home” and 
the Consumer Price Index (CPI) all fluctuated throughout the five-year period (Figure 20).  CPI grew 
from 2009 to 2011, and then fell in 2012 and 2013 in Montana. Alcoholic beverages away from 
home has tended to be a higher CPI than all items, indicating that a night out for drinks is relatively 
expensive in Montana. 

•	 Employment in Montana’s foodservice industry has increased in Montana in 2011, 2012, and 2013. 
(Table 22). At over 40,000 employees, food service employment has risen 3.2% from 2012 to 2013. 

•	 Personal income in this industry has grown continually since 2009 in Montana. From 2011 to 2012, 
personal income saw 5.4 percent growth, and 2.8 percent growth from 2012 to 2013. At its current 
state, income per person for foodservice employees is just over $19,00014. 

Figure 20 - Change in Foodservice Price and Consumer Price Indices, 2009-2013 
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Sources: Bureau of Labor Statistics; U.S. Bureau of Economic Analysis. 

14 Calculated using BEA employment (full- and part-time jobs) and BEA personal income (comprised of employee 
compensation and proprietors’ income). 
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Table 22 - Montana Foodservice Industry Performance, 2009-2013 
Key measurement 2009 2010 2011 

Price Index (1982-1984 = 100) 
2012 2013 

Food away from home1 223.3 226.1 231.4 237.9 243.1 
Alcoholic beverages away from home1 285.6 291.9 300.9 310.5 317.9 

CPI-U 214.5 218.1 224.9 229.6 232.9 
Industry GDP by State2 (millions 2014$) $856 $856 $855 $913 N/A 

Employment3 38,157 37,235 37,714 38,789 40,044 
Personal Income4 (millions 2014$) $689.4 $690.9 $704.9 $743.2 $764.0 

Percent Change from Previous Year 
Food away from home 3.5% 1.3% 2.3% 2.8% 2.2% 

Alcoholic beverages away from home 3.0% 2.2% 3.1% 3.2% 2.4% 
CPI-U -0.4% 1.7% 3.1% 2.1% 1.4% 

Industry GDP by State 2.9% 0.0% -0.1% 6.8% --
Employment -3.4% -2.4% 1.3% 2.9% 3.2% 

Personal Income 1.2% 0.2% 2.0% 5.4% 2.8% 
Sources: Bureau of Economic Analysis; Bureau of Labor Statistics.
 
GDP by State, employment and income figures are for NAICS Sector 722, Food Services and
 
Drinking Places, which includes on-premises and off-premises consumption, and catering
 
services.
 
1Figures are based on data for eating and drinking places, excluding possible effect of
 
institutional and military restaurant services.

2GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and 

inventory change) minus its intermediate inputs (consumption of goods and services purchased from other U.S. 

industries or imported)” (Beemiller et al., 1999).

3Includes full-time and part-time jobs.

4Comprises both employee compensation and proprietors’ income.
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Arts, Entertainment, and Recreation Services 

The arts, entertainment, and recreation services industry generally includes theatrical productions 
(except motion pictures), various amusement services and recreation activities. Similar to the 
foodservice industry, these data include sales and employment derived from the expenditures of both 
nonresidents and Montana residents. 

•	 The Gross Domestic Product by State (GDP by State) has seen a 3.9 percent increase from 2012 to 
2013. Over time, the GDP has fluctuated up and down since the 2008 recession, but appears to be 
on the upswing. 

•	 Employment has increased slightly in both 2011 and 2012 rising by 1.4 percent and 1.7 percent 
respectively. 

•	 Personal Income saw a decrease in 2012 by 0.8 percent, but has now increased in 2013 by 3.9 
percent. In total, employment in the arts, entertainment and recreation services industry generated 
$322.3 million in personal income during 2013. 

Table 23 - Montana Arts, Entertainment, and Recreation Industry Performance, 2009-2013 
Key measurement 2009 2010 2011 2012 2013 

Industry GDP by State1 (millions 2014$) $522 $520 $519 $515 $535 
Employment2 18,910 18,691 18,963 19,289 N/A 

Personal Income3 (millions 2014$) $314.5 $305.8 $306.2 $305.8 $322.3 
Percent Change from Previous Year 

Industry GDP by State 1.5% -0.4% -0.2% -0.8% 3.9% 
Employment -3.1% -1.2% 1.4% 1.7% --

Personal Income 0.3% -2.8% 0.1% -0.2% 5.4% 
Source: U.S. Bureau of Economic Analysis.
 
GDP by State, employment, and income figures are for NAICS Sector 71, Arts, Entertainment, and Recreation,
 
which generally includes live performances, exhibits, and participatory recreation activities.

1GDP by State is defined as “ . . . gross output (sales or receipts and other operating income, commodity taxes, and 

inventory change) minus its intermediate inputs (consumption of goods and services purchased from other U.S.
 
industries or imported)” (Beemiller et al., 1999).

2Includes full-time and part-time jobs.

3Comprises both employee compensation and proprietors’ income.
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Conclusions & Recommendations 

Nonresident travelers come to Montana for a variety of reasons.  As Montana’s brand states, Montana 
has “more spectacular unspoiled nature than anywhere else in the lower 48 states; vibrant and 
charming small towns that serve as gateways to the natural wonders; and breathtaking experiences by 
day, relaxing hospitality at night.” Travelers typically leave the state with a very positive impression and 
quite often become repeat visitors because of their initial Montana experience. 

As this review illustrates, nonresident travel makes contributions to many areas of the economy through 
visitor expenditures leading to employment opportunities, income generation, and through tax 
contributions at all levels of government. Montana’s travel industry also serves to diversify the state’s 
economy which can help alleviate the effects of national economic fluctuations. 

By 2010, the travel industry in Montana seemed to have recovered from the effects of the recession. 
Increases in visitation and traveler spending have continued through 2013. While visitation seems to 
have plateaued in 2014, in terms of individual travelers, the number of travel groups and travel spending 
by those groups has again increased, according to preliminary estimates for the year. Despite the fact 
that individual travelers to the state remained level in 2014 (preliminary), it seems to have been another 
robust year in tourism, with not only estimates of total spending in the state indicating an increase, but 
individual business owners echoing this observation (2014 Annual Outlook Survey). While the individual 
number of travelers to Montana each year is an impressive number and interesting talking point, 2014 is 
an example of a year in which it is important to remember that there are more pieces to the puzzle than 
just one number. Just as the travel industry is made up of many far-reaching parts in the state’s 
economy, we must be aware of all of the components of the industry’s impact on the state to come to a 
full understanding of the benefits to Montana and its citizens. 
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